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¢ Thai Financial Markets ¢ Operational system & supports o 1
* Wealth Management Industry - Process and procedures GISEWED 3 NU
- Definitions - KYC,_Inform_ation, system
- Industry size and growth - Conflicts of interest
- Opportunities & threats - Others
- Key players & key products * Key success factors of wealth management
- Regulatory bodies (Thai SEC) - Global network
* Marketing and Winning Strategies - Strategic alliance
_ Target market - Wealth managers (Human resources)
- Retail investors - Products & services
- HNWs - Others
- STP (Segmentation, Targeting, Positioning) | - Risks and their management
- Wealth products (Services) - Wealth management in a digital era
- Competitive strategies - Future challenges . '
- Case study (hoagvTrading strategy) - Case study (For discussion & learning)
- Session end.
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