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Session 1: Introduction to Al & Digital Marketing 7 &
- Rising Roles of Al in Business and Digital Marketing Decisions
- Importance and Scope of Digital Marketing in Organizations
- Comparing Traditional vs. Digital Marketing. Certificate SUSIOTININIAHAMIL
- Overview of Digital Marketing Channels: SEO, SEM, Social Media, qr - ,\g“ ),‘3

Email Marketing, and Content Marketing. e
Session 2: Understanding Digital Audiences and Platforms
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- Identifying Target Audiences and Creating Personas. Snensussenslas 911SHUNISIU LBOAWU

- Understanding Customer Journeys and Touchpoints. AuDIsgATANLUSIaUS:aUNIsSaidiuNIsaa1adona

- Overview of Major Digital Platforms ua:msthinalulagadstnuuitdtlunissanisdiumsaalalulangnadna
(Google, Facebook, Instagram, Linkedin, etc.) DInauiAuanIdumsAnuINIssuIAIsSLa:MsLdulng

Session 3: Core Digital Marketing Strategies

- SEO: Basics of on-page and off-page SEO. ?wﬂm

- SEM: Introduction to Google Ads and PPC Campaigns. WUSKISILa:wUNLIUYDLENIUUMSLOU

- Social Media Marketing: Strategies for Facebook, Instagram, and TikTok. WUSKISULA:WUNDIUYDVDVANSSSAD

- Email Marketing: Crafting Effective Email Campaigns and Newsletters. WautoAdovmsi3uudiAuoiunisaaiaddsnansiu

- Content Marketing: Creating Engaging Content and Blogs.
- Loyalty Marketing (CRM & Data Analytics) [ SN —————
Session 4: Workshop — Crafting a Digital Marketing Plan

- Group Activity: Build a Simple Digital Marketing Campaign for a Mock Business.
- Identify Goals, Target Audience, Channels, and Key Metrics.

Session 5: Analytics and Campaign Optimization ¢ Real-life case studies — banks & large and SMEs corporations etc .
- Importance of Data Management in Digital Marketing. e nsoldnuigdoslurkoviuu

- Introduction to Tools like Google Analytics and Social Media Insights.
- Analyzing Key Performance Indicators (KPIs) and Refining Strategies.
Session 6: Final Presentation and Q&A
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e Class lecture (N1susse19)

e Participation, discussion, reflection, comments and reflection

- Group Presentations of Digital Marketing Plans. _ ® - . i Y
- Feedback From Instructor and Peers. L. ‘E! Vlllﬂl:l " . 00S1MALNHVOY
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